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PRELIMINARY NOTE.

This Cl instruction bindingly defines the Web User Interface (WUI) for the cat-
egories Business-to-Business (B2B), Business-to-Employee (B2E) and Busi-
ness-to-Dealer (B2D).

The BMW Group follows a future-orientated and consistent premium brand
strategy for individual mobility. This is based on a clearly perceptible differentia-
tion of the BMW Group on the one hand and its brands BMW, MINI and Rolls-
Royce on the other. This should also be evident on the intranet.

In order to take into account new developments such as a greater image reso-
lution and user-friendly applications, the web appearances of the BMW Group
and their brands have been revised. The standards for the development and
layout of dynamic and static web applications have likewise been updated.

The following pages define the binding layout principles for the intranet ap-
pearance of the BMW Group and its brands. Layout issues such as the use of
symbols and wordmarks or other brand-typical layout material should always
be clarified with VB-10.

BMW Group Corporate Identity | Instructions for intranet and extranet | Preliminary note
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RULES TO REMEMBER.

Structure and layout grid of the BMW Group, BMW and
MINI intranets follow the same design grid. They are differ-
entiated via brand-typical basic elements (wordmarks and
symbols, colours, images, content/text etc.).

In order to assure the highest possible degree of compat-
ibility, Arial is used as the font in all applications.

The portal header coniststs of brand-typical background
motif, wordmarks and symbols, meta navigation and net-
work ID.

A central component of every appearance and applica-
tion is a consistent, intuitive navigation. Within the primary
navigation, also called area navigation, a distinction is made
between tree and history navigation.

The secondary navigation defines the layout and princi-
ples of tabs, text links, buttons, teasers, the footer and the
search function.

BMW Group Corporate Identity | Instructions for intranet and extranet | Rules to remember

The basic grid of the interface is divided into seven col-
umns. The first column is always used for the area naviga-
tion. The elements of the content area are displayed in
containers.

If scrolling cannot be avoided, vertical scrolling by the sys-
tem scrollbar is recommended.

The arrangement and placing of the individual elements are
precisely defined for all intranet appearances. They ensure
a constantly recognisable structure for all web applications.

The basic HTML templates, as well as the most important
graphics are provided in the Download Tool of the BMW
Group Identity Net.
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LAYOUT AND STRUCTURE - THE BASIS
FOR ANEW BRAND EXPERIENCE.

The layout for the various static and dynamic interaction areas is
based on the simple principle of a frame. The central organisational
principle of the user interface is the seven-column layout grid that
can be divided into smaller units if required. The division offers the
highest degree of flexibility in dealing with various contents.

The following pages contain instructions on the layout including

the user interface, the page elements, the basic grid, the various
image formats and the arrangement of the content areas.
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BMW Group

The BMW Group as well as

the BMW and MINI brand have
separate, independent brand
appearances that when consist-
ently used ensure recognition
and clear mutual differentiation
across all media.

INTRANET APPEARANCE OF BMW GROUP, BMW AND MINI.

rk Home  E-Mail

Intranet.

et

BMW Intranet.

Startseite

reichspunk

eichspunkl
Dritter Bereichspunkt

hspunkt

eichspunk

& Home

E-Madl

Deutsch -

BMW Group & Ich News - Uberblick

Aktuelles aus dem Unternehmen
Metwork Nachrichten.

Der neue BMW X1: Spontane Fahrfreude
Die typischen Merkmale eines BMW X Models lassen sich jetzt erstmals
in einem Premium-Fahrzeug des Kompaktsegments erleben.

Hohe Auszeichnung fiir Design des BMW Museums

Die Kinetische Skulptur und die Mediatektur des neuen BMW Museums
sind mit Goldenen Lowen beim Kreativwettbewerd in Cannes aus-
gezeichnet worden

Mehr 7er denn je

Neue Vielfalt in der Luxusklasse: Die BMW 7er Reihe ist im Modelljahr
2010 mit finf Motoren und Allradantrieb auf den weltweiten Markten
verfugbar.

News -

Aktuelles aus dem Unternehmen.

Network Nachrichten. EER

Der neus BMW X1: Spontane Fahrfreude
Die typischen Meremale einas BMW X Modells lassen sich jetzt ersimals
in einem Premium-Fahizeup des Kompakisegments engben

Hohe Auszeichnung fir Design des BMW Museums

Die Kinetesche Skulptur und die Mediatekiur des nauen BMWW Museums
sind mit Goldenen Lowen beim Kreativwsltbewerd in Cannes aus-
gezeichnat worden

Mehr Ter denn e

Neue Vietialt in der Luxusklasse: Die BMW Ter Reshe ist
2010 mit fint Motoren und Allradanirieb sul den weltwe:
verfoghar

BMW
GROUP

BMW Group auf der Messe

Auto China Beljing

Weltpremiere fur die neue BMW Ser Limou-
sine in der Langversion in den Pekinger
Messehallen. MINI zeigt erstmals in Asien
den neuen Countryman.

BMW Group auf der Messe

Auto China Beijing

Weitpremiere for die neue BMVW Ser Limou-
sine in der Langversion in den Pekinger
Messehallen. MINI zeigt ersimals in Asien
den neuen Countryman
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MINI |

He
ntranet.

Container-Headline.

Version 1.0 | Last revised: March 2011

Page 6



BMW Group

For the implementation of
complex, web-based portals and
applications, the display area of
the browser is divided into four
areas, whose specific contents
can be accessed via interaction
and standardised, obligatory user
interfaces have been defined for
the various BMW Group Intranet
pages.

H Header

The portal header or applica-
tion header (A) on the window’s
upper edge extends across the
full width of the screen. The
header items depict the structure
of the portal’s content.

Portal navigation bar

The portal navigation bar is
located beneath the portal
header and likewise extends over
the entire width of the screen.

Area navigation panel

The area navigation is promi-
nently placed on the lefthand
side of the screen in the first
column. To avoid scrolling, the
developer must select the appro-
priate navigation method (tree or
history navigation) in advance.

If the area navigation panel is to
be omitted, this column remains
free.

Content area (Container)
The content area is displayed in
containers and and covers the
rest of the page.

USER INTERFACE.

BMW Group Corporate Identity | Instructions for intranet and extranet | Layout and structure
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BMW Group

The following page elements are
shown on the user interface:

H Header
B Meta navigation bar
H Network identification
banner (optional)
Brand-specific background
image
Sender identification

@ Portal navigation bar
H Search box

Area navigation panel
(optional)

El Content area (Container)
& Footer

PAGE ELEMENTS.

BMW Group Corporate Identity | Instructions for intranet and extranet | Layout and structure
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BMW Group

The page elements of the user
interfaces are embedded in a
seven-column layout grid. The
layout grid is optimised for a
display size of 1024 x 768 pixels
in the browser.

When the content area is
evenly divided, there is a regular
column width of 128 pixels with
a repeated spacing width of

7 pixels.

LAYOUT GRID.

987

!ll’ !! @ http://intra.bmwgroup.net/de/index.htm ¢

38 38

38

7 163 7 128

128

128

128

128 7 128 7
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BMW Group

The structure of the content
areas for the BMW Group and
the brands BMW and MINI is
basically identical. The contents
of one row and column are
orthogonally arranged and
evenly aligned. They are always
adjusted horizontally within a row
to the widest content area. To
make reading for the user more
fluent, it is advisable to plan the
layouts of the areas both horizon-
tally and vertically. The spacings
of the content areas are always

7 pixels in accordance with the
basic grid.

STRUCTURE OF CONTENT AREAS.

L
c

V77777

Don’ts

Don’ts
The content areas should not be

BMW Group Corporate Identity | Instructions for intranet and extranet | Layout and structure

randomly arranged. There should
be no blank spaces or steps
below the horizontal alignment

of the content areas. The areas
are always horizontally justified.
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BMW Group

The landscape image formats
of the BMW Group, of BMW

and MINI have the aspect ratio
16:9. The defined image formats
can be flexibly placed inside the
layout grid and assure a harmo-
nious proportional relationship
between the elements.

The spacing of each image to
the container edge is 7 pixels.
The images have a mutual spac-
ing, depending on positioning,
of 7 pixels.

If the sub/main navigation panel
is omitted, the column intended
for this remains white or blank.

LANDSCAPE FORMAT IMAGES IN THE CONTAINER.

N

“ !! (S) http://intra.bmwgroup.net/de/index.htm

©)
®

e

114 x 64 Px

249 x 140 Px

384 x 216 Px

519 x 292 Px

654 x 368 Px
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BMW Group

The portrait image formats of the
BMW Group, of BMW and MINI
have the aspect ratio 3:4. The
defined image formats can be
flexibly placed inside the layout
grid and guarantee a harmo-
nious proportional relationship
between the elements.

The spacing of each image to the
container edge is 7 pixels. The
images have a mutual spacing,
depending on positioning, of

7 pixels.

If the sub/main navigation panel
is omitted, the column intended
for this remains white or blank.

PORTRAIT FORMAT IMAGES IN THE CONTAINER.

lll’ [+ | (S) http://intra.omwgroup.net/de/index.htm ¢

57 x 76 Px

114 x 152 Px

166 x 222 Px

208 x 277 Px

249 x 332 Px
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BMW Group

The special image formats of the
BMW Group, of BMW and MINI
have the aspect ratio 7:1. The
image formats thus defined can
be flexibly placed inside the layout
grid and guarantee a harmonious
proportional relationship between
the elements.

The spacing of each image to the
container edge is 7 pixels. The
images have a mutual spacing,
depending on positioning, of

7 pixels.

If the sub/main navigation panel is
omitted, the column intended for
this remains white or blank.

IMAGES WITH SPECIAL FORMATS IN THE CONTAINER.

lll’ [+ | (S) http://intra.omwgroup.net/de/index.htm ¢

249 x 36 384 x 55 519x 74
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BMW Group

The image formats of the BMW
Group, of BMW and MINI have
the aspect ratio 16:9 and are
always determined by the
column widths. The defined
image formats can be flexibly
placed inside the layout grid and
guarantee a harmonious propor-
tional relationship between the
elements.

Each image is placed to the
nearest pixel in the layout grid.
The distance to a container or

another image is always 7 pixels.

If the sub/main navigation panel
is omitted, the column intended
for this remains white or blank.

LANDSCAPE FORMAT IMAGES WITHOUT CONTAINERS.

N

“ !! (S) http://intra.bmwgroup.net/de/index.htm

©)
@

a2

128 x 72 Px

263 x 148 Px

398 x 224 Px

533 x 292 Px

668 x 368 Px
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BMW Group

The portrait image formats of
the BMW Group, of BMW and
MINI have the aspect ratio 3:4
and are always determined by
the column widths. The defined
image formats can be flexibly
placed inside the layout grid and
guarantee a harmonious propor-
tional relationship between the
elements.

Each image is placed to the
nearest pixel in the layout grid.
The distance to a container or

another image is always 7 pixels.

If the sub/main navigation panel
is omitted, the column intended
for this remains white or blank.

PORTRAIT FORMAT IMAGES WITHOUT CONTAINERS.

@
©)
©

4|
d

!.! Q http://intra.bmwgroup.net/de/index.htm ¢

128 x 171 Px

199 x 265 Px

263 x 351 Px
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BMW Group

The special image formats of the
BMW Group, of BMW and MINI
have the aspect ratio 7:1 and are
always determined by the column
widths. The image formats thus
defined can be flexibly placed
inside the layout grid and guar-
antee a harmonious propor-
tional relationship between the
elements.

Each image is placed to the
nearest pixel in the layout grid.
The distance to a container or
another image is always 7 pixels.

If the sub/main navigation panel is
omitted, the column intended for
this remains white or blank.

IMAGES IN SPECIAL FORMATS WITHOUT CONTAINERS.

!! Q http://intra.bmwgroup.net/de/index.htm ¢

263 x 38 398 x 57 533 x76
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BMW Group

MULTIMEDIA ELEMENTS.

Stable and broadly based access to information is more important than "multimedia
at any price". Economically applied, high quality multimedia elements generate atten-
tion, set the tone and intensify the absorption of information and its retention.

Animations can increase the attractiveness of the contents and make interrelation-
ships clearer. Attention should always be paid to simple navigation and brand-typical
visual language.

The sound must be clear, authentic and also part of the perceptable brand identity of
BMW Group or its brands. The use of audio elements fulfils a clear role and supports
the particular message. Music is only used in exceptional cases.

Voice clips can be used but not sound effects. Multimedia should always be imple-

mented in the manner most appropriate to the requirements, while content and lay-
out must always be typical of the brand.

BMW Group Corporate Identity | Instructions for intranet and extranet | Layout and structure
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BMW GROUP BASIC ELEMENTS -
CONSISTENTLY APPLIED CREATEA
UNIFORM BRAND APPEARANCE.

Bildsprache,

Dlagfamme und Chal’ts, The basis of a uniform brand appearance is the use of the BMW

Group basic elements. They form the foundation and visual core of
the BMW Group's intranet appearance.

m%

Farben- The following pages summarise the principles of sender identifica-
tion, typographical specifications, colours, colour schemes of dia-
grams and graphics and the elements of multimedia applications.
Sample applications explain the precise layout and implementation.

ik Schrift - typografische Vorgaben.

Um ein einheitliches Erschei- Textebene
nungsbild zu gewahrleisten, wird _
ausschlieBlich die plattformtber- Paort~t-

grefonc Sygigasetess . ng-
nderkennze\ch"u
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BMW Group

The basic elements of the
BMW Group intranet:

Header

- Background motif

- Sender identification

- Optional network identification

- Meta and portal navigation bars
as well as general search box

Navigation areas

Meta navigation

Portal navigation

Optional area navigation panel

Content area
Container with variable content
[ Footer

OVERVIEW OF BMW GROUP INTRANET.

k Haorme E-Rail

Intranet.

Startseite

BMW Group & Ich Uberblick

@t = Rol
== okl

-

Erster Bereichspunkt

-

Zweiter Bereichspunkt

-

Dritter Bereichspunkt

-

\fierter Bereichspunkt

-

Funfter Bereichspunkt

Aktuelles aus dem Unternehmen.

Network Nachrichten.

03.08.2009
Der neue BMW X1: Spontane Fahrfreude

Die typischen Merkmale eines BMW X Modells 1assen sich jetzt erstmals
in einem Premium-Fahrzeug des Kompaktsegments ereben.

03.08 2009
Hohe Auszeichnung fiir Design des BMW Museums

Die Kinetische Skulptur und die Mediatektur des neuen BMW Museums
sind mit Goldenen Lowen beim Kreativwettbewerb in Cannes aus-
gezeichnet worden.

03.08.2009
Mehr 7er denn |E

Neue Vielfalt in der Luxusklasse: Die BMW Ter Reihe ist im Modelljahr
2010 mit funf Motoren und Allradantrieb auf den weltweiten Markten
verfugbar.

08.04.2010

BMW Group auf der Messe

Auto China Beijing

Weltpremiere fir die neue BMW 5er Limou-
sine in der Langversion in den Pekinger
Messzhallen. MIMI zeigt erstmals in Asien
den neuen Countryman.

ﬂInrc}rrnzllianer | Metwork Einflhrung | Fragen und Antworten

Kontakt | Impressum | € Copyright 2010 BMW Group
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BMW Group

The sender identification is
placed in the horizontal arrange-
ment on the right edge of the
window and always consists of
the BMW Group wordmark and
symbol combination.

Wordmark and symbol
combination

The size of the symbol combina-
tion is always in a specific ratio to
the wordmark. Based on the type
size of the wordmark, a contin-
uous margin to other elements

is to be maintained. This margin
is defined by the diameter of the
BMW symbol (d).

SENDER IDENTIFICATION.

Vs - Uberblick

Amen

BMW Group Corporate Identity | Instructions for intranet and extranet | Basic elements
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113 x 113 x
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BMW Group

In order to maintain a uniform
appearance the non-platform
dependent system font Arial
with two typefaces is used. Style
sheets define and manage the
sizes and colours of titles, body
copy in the content areas and
footer.

The font colours to be
used are:

White: #FFFFFF

Black: #000000

Grey 1: #666666

Grey 2: #999999

The following font colour is used
for fault messages:
Red: #CC3333

FONT -TYPOGRAPHICAL SPECIFICATIONS.

Text level Typeface Font size/line spacing Font colour
Portal name Avrial Regular 16 Px White #FFFFFF
Headline content area Arial Regular 16 Px Black #000000
Portal navigation Arial Regular 14 Px Grey 1 #666666
Portal navigation active mode Avrial Regular 14 Px Black #000000
Area navigation Arial Regular 12 Px I line spacing 14 Px Grey 1 #666666
Area navigation active mode Arial Regular 12 Px I line spacing 14 Px Black #000000
Tab Arial Regular 12 Px Grey 1 #666666
Tab active mode Arial Regular 12 Px Black #000000
Date (article) Arial Regular 12 Px (spacing to header 18 Px) Grey 1 #666666
Container headline Arial Bold 12 Px Black #000000
Body copy headline Arial Bold 12 Px I line spacing 14 PX (spacing to body copy 18 Px) Black #000000
Body copy (also tables) Arial Regular 12 Px I line spacing 14 Px Black #000000
Button name Arial Bold 12 Px White #FFFFFF
Button name active mode Arial Bold 12 Px White #FFFFFF
Title modal dialogue window Avrial Bold 12 Px White #FFFFFF
Page navigation Arial Regular 12 Px Grey 1 #666666
Page navigation active mode Arial Bold 12 Px Black #000000
Dropdown Arial Regular 12 Px I line spacing 14 Px Grey 1 #666666
Dropdown active mode Arial Regular 12 Px I line spacing 14 Px Black #000000
Text input field Arial Regular 12 Px Grey 2 #999999
Meta navigation Arial Regular 11 Px/ line spacing 13 Px White #FFFFFF
Footer Arial Regular 11 Px Grey 1 #666666

BMW Group Corporate Identity | Instructions for intranet and extranet | Basic elements
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P rowe COLOURS.

The colour scheme of the BMW
Group is characterised by the
Group colours of white, black and
grey. A palette of design colours
enable other accents to be set.
The group and layout colours are
always applied in a web-compatible

manner.
Group colours Weil3 Schwarz Grau 1 Grau 2 Grau 3 Grau 4

White is the characteristic back- RGB 255, 255, 255 RGBO,0,0 RGB 102, 102, 102 RGB 153, 153, 153 RGB 204, 204, 204 RGB 242,242, 242
ground colour of the BMW Group Hex #FFFFFF Hex #000000 Hex #666666 Hex #999999 Hex #CCCCCC Hex #F2F2F2

for applications and occupies

at least 50 % of the area to be
formatted. Black is the standard
colour for typography. The four vari-
ants of grey are used for typog-
raphy in the navigations, the lines for
separating the navigation entries,
the footers, the contours of input
fields, container frames, pictograms
and buttons.

Design colours

The design colours of the BMW
Group are to be used sparingly.
They are exclusively employed for

formatting diagrams, graphics and  Beige Braun Gelb Griin Blau
tables. Only one design colour (and  RGB 176, 167, 145 RGB 154, 124,099 RGB 254, 203, 000 RGB 162, 173,000 RGB 146, 168, 201
if applicable its tonal graduation) Hex #b0a791 Hex #9a7c63 Hex #fecb00 Hex #a2ad00 Hex #92a8c9

should be used — several design
colours should never be used
simultaneously. Design colours are
not permitted for register, coding
and typography.

If necessary the palette of design
colours can be reduced in tone
value to a minimum of 20 %. In all
events, the result colour must be
websafe and its tonality must match
the full tone colour.
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BMW Group

Graphics are an important com-
ponent of the visual identity of

the BMW Group in the intranet.
Clear stylistic elements that are
suitable for the information to be
communicated are used for visu-
alization. Only the company and
design colours that are specified
for the BMW Group are allowed.
Arrows and lines should be factual
components of a graphic and
should not be employed for effect.
3-D presentations, decorative
lines, special arrows and numbers
are not permitted. The topmost
priority is always a clear,
uncluttered layout.

If a graphic taken from a print
template needs to be revised or
rescaled, the problem of anti-alias-
ing (smoothing) arises. Ideally, all
geometric forms such as spaces
or lines should be redrawn, and to
guarantee maximum visual quality,
scaled texts should also be reset.

DIAGRAMS AND CHARTS.

BMW Group - wichtigste Autc arkte 2009

Auslieferungen von BMW Dieselfahrzeugen

in % vom Absatz

Sonstige Deutschiand

Spanien
Frankreich
Italie

in Tsd. Einheiten und in % vom Gesamtabsatz
650

60 — — —— —— —— —— ——
550 ——m — —— —— —— —— —— ——

50 ———— —— —— _
50— —— —_—
400 ———— —_—
350 ————— —_—
300 ———— —_—

05 —06 —07 —08 —09 ——

China GroBbritannien
Einheiten 4383 4727 5259 5112 4642 ——
Deutschland ———————208 ltalien ——————————5,9 %vom
USA 188 Frankreich 49 Gesamtabsatz— 39 40 41 43 43 —
GroBbritannien ———————10,7 Spanien ————————32
Chi 77 Sonstig 280
BMW ht
oo Aotz 0. Enhetenund n s vom Gesamatz
[——
Sonstgo
Sparien VV/ UsA
Fanoen Ay
talien /-
G | Grodbrtonien
5 %ev0m
u o Gesamibiats — w4 w ae—
7 a2
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Tabelle

BMW Group in Zahlen

2005 2006 2007 2008 2009 — Veranderung in %
BMW 1126768 ——1.185088 ——1.276.793 ——1.202.239 ——1.068.770 ———— ~11,1
MINI 200.428 188,077 222875 232425 216.538 -68
Rolls-R 79 05 1010 1212 1.002 ——— 17,3
Automobil-Auslieferungen
gesamt 1.327.992 1.373.970 1.500.678 1.435.876 1.286.310 -10,4
Motorréder' 97.474 100,064 102.467 101.685 87.306 ——— 14,1
Fahrzeug
BMW 1122308 ——1.179317 ——1.302.774 ——1.203.482 ——1.043.829 ——— 133
MINI 200.119 186,674 237.700 235019 213.670 -9,1
Rolls-R¢ 9 47 1.029 1417 918 -352
Automobil-Produktion gesamt 1.323.119 1.366.838 1.541.503 1.439.918 1.258.417 -12,6
Motorrider® 92012 103.759 104.396 104.220 82.631 -207
BMW Group 105.798 106.575 107.539 100,041 96.230 -38
in Mio. Eu
Umsatz 46.656 48.999 56,018 53197 50.681 -47

i 3993 4313 4.267 4.204 3.471 -174
3025 3272 3683 3670 3.600 -19
Operativer Cashflow* 184 5373 246 4471 4.921 10,1
Ergebnis vor Finanzerg 3793 4,050 4212 921 289 -686
Ergebnis vor Steuerr 3287 4124 3873 351 413 17,7
Jahresiibersch 2239 2874 3134 330 210 -364
" ohne Husavama Motorcycles (13,052 Motorrader)
2ab 2006 einschiieBlich BMW G 650 X Montage bei Piaggio S. . A, ohne Husavarna Motorcycles (10.612 Motorréder)
s Altersteizeit, ohne Geringverdiener
“in der aufgefirter der Tatighett: bis 2006 o b 2007 d s Automobile
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BMW Group VISUAL LANGUAGE.

Images are an essential constitu- Do’s
ent of the Corporate Design of
the BMW Group. No other design
element is able to make the
values more directly experiencia-
ble. Besides communicating

the technical or non-specific
contents, images also express an
attitude to life and thus contribute
to emotional identification with
the company. They are authentic
and always contain a clear com-
municative statement. The image
format is always rectangular

and is based on the layout grid

of the user interface. Technical
gimmicks without communicative
statements are not allowed.

Note Don'ts

Current artwork is available in the

BMW Group MediaPool or in the

PressClub. Detailed information

on visual language and on photo- .

graphs can be obtained from the Harciis latur

BMW Group Identity Net. As the Maximag natiadarciet

greatest care is required with .

portraits, the implementation qui latum d strum

should always be discussed with quatio. ltagdr sum

VB0 hicace.(ore ommodit
Images should not be brightened Images should not be Images should never seem Images should not have soft edges. Images should not overlap.
nor should copy be inserted in unnaturally brightened nor ~ posed, the colour scheme
them. be surrounded by a frame.  should never be strident. The

format should not be round
nor rounded off. Drop shad-
ows should not be used.
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PORTALHEADER-CONTENT
STRUCTURE AND GLOBAL ANCHOR.

The portal header along the upper edge of the screen is a fixed
area within the browser window that facilitates global navigation
within a portal. It consists of the brand-typical background motif
and the BMW Group sender identification as well as four other
components that present the content structure and allow global
navigation. The portal header is always provided by the portal or its
server.

The following overview page deals with the portal header compo-
nents background motif, wordmark/symbol combination, optional
network identification, meta navigation bar, portal navigation bar
and search box.
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Background motif

The background motif is a
predefined component of the
portal header. It should never be
modified.

Wordmark and symbol
combination

The BMW Group wordmark/sym-
bol combination is predefined as
the background motif and, as a
fundamental principle, must not
be modified.

Meta navigation bar

The meta navigation bar at the
top edge of the screen combines
general and in some cases non-
portal-specific subject areas. It
has a maximum of five entries.

Optional network identifi-
cation

No duplication of terms should
occur in the optional network
identification (for example: the
BMW Group partner portal is
only known as the partner portal
and not as the "BMW Group
partner portal" as the BMW
Group wordmark is already de-
picted in the right area.). The title
should have a maximum width of
three columns. With applications
with which no assignment to a
portal is possible, a so-called ap-
plication header is used, meaning
that the portal navigation and
network identification can be
dispensed with.

PORTALHEADER - LAYOUT.

BMW Group Intranet

Metweark Harme

Intranet.

Deutsch » Hilfe: Maxirnilian Mustermann «

hi -

Startseite BMW Group & Ich

News -

Aktuelles aus dem Unternehmen.

Uberblick

Portal navigation bar

The portal navigation bar con-
tains the links to the portal appli-
cations. The specific menu items
are portal and user-dependent
and should be defined when the
portal is created. It has a maxi-
mum of five menu items that are
always saved with a text.

Search function

Integrated in the portal naviga-
tion area there is the search box
for quickly locating a specific
person, article or record. The
input window of the search box
appears left justified in the area
of the sixth to seventh column of
the layout grid.

BMW Group Corporate Identity | Instructions for intranet and extranet | Portal header
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Navigation - maximum user-
friendliness is the priority.

ry-Navigation:

- ._x.hsnavigationlnis“’

m MEtanaVigation. The navigation behaviour is a central component of every appli-
cation and every website. Every website and all applications are
experienced through uniform characteristics. The central navigation
controls are the portal and area navigation panels plus the meta,
tab and page navigation bars, the footers, hypertext links, global
search box, buttons as well as image and text teasers. They are
subdivided into primary and secondary navigation controls accord-
ing to user priority.

The following pages show the layout and principles of the primary
and secondary navigation characteristics on the intranet and the
applications in prototypical form.

-otel A
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The portal navigation bar contains
the main menu items for the ap-
plications in the portal.

H Portal navigation bar with no
items selected

Every navigation on the home page
starts by the selection of a tab on
the global portal navigation bar,
which may consist of a maximum of
two lines.

Mouse-over/Dropdown
Hovering the mouse pointer over

a tab on the portal navigation bar
opens a drop-down menu below
the menu item at which the mouse
is pointing. The dropdown menu
contains a list of general headings.
A maximum of five menu items
should be listed.

Portal navigation bar with
item selected

The sub items are selected via a
maximum of three dropdowns. In
exceptional cases, the dropdown
may also open to the left.

Area navigation panel with
no items selected

Selecting an item on the area
navigation panel expands the item
so that its sub-items are visible and
can be selected.

Area navigation panel with
item selected (tree/history
navigation panel)

Selecting a topic on the area
navigation panel expands the topic
so that its sub-topics are visible and
can be selected.

Primary navigation behaviour.

Portal navigation bar

Two-line portal navigation bar

Dropdown menu on the portal navigation bar

Dropdown menu on portal navigation bar with item selected

Home page of navigation level 1 with area navigation panel

BMW Group Corporate Identity | Instructions for Intranet and Extranet | Navigation

Home pagelarticle page of navigation levels 2-5 with area navigation
panel
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Not selected

In its default status, the portal
navigation bar has no items
selected. The unselected status
of the portal navigation bar is
shown by the slightly transparent,
white background panels and the
font is set in grey.

Font: Arial Regular
Font size: 14 Px
Font colour: #666666 (grey 1)

Mouse-over

When the mouse is hovered over
amenu heading, its drop-down
functionality opens. The opened
menu is visually highlighted by a
white area with shadow and the
font is set off from the back-
ground in black.

Font: Arial Regular
Font size: 14 Px
Font colour: #000000 (black)

Dropdown
The dropdown functionality
operates in the same way as
mouse-over.

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)
Font colour (active): #000000
(black)

Selected

If a navigation item is selected,
the tab and the content area
move visually to the foreground.
The menu items are then visible
in the area navigation panel.

Font: Arial Regular
Font size: 14 Px
Colour: #000000 (black)

Single-line portal navigation.

Not selected and mouse-over

Miniman Ko s, -
0]

BMWGroup () “@~

Uberblick AbisZ

Dropdown 2nd level, mouse-over

Hetwork Home  Edad (eafsch = Hite  Maximilen Mustermann -
"

BMWGroup () “@~

Intranet.

Stansene BNW Group & kh

Dropdown 3rd level, mouse-over

Mebwork Home  Edisd  (uafzch - Hile  Maximien Mutlrnarn -
i

BMWGroup () ~@

Intranet.

Startasie

BMW Group Corporate Identity | Instructions for intranet and extranet | Navigation

Dropdown 1st level

" Mt Homs Bl Defech- Wi Maximiien Mot -
1

Intranat.

BMWGroup () <@

Stansene BMW Group & lch

Dropdown 3rd level, mouse-over

MetworkHome  EdMad  Deufschi=  Hile  Maximiien Muttmam -
i

BMWGoup () “@

Intranat.

Stansene BMW Group & ich

Selected area

ebwork Home  EcMad  Desdsch=  Hite

BMWGoup () S

Intranet.

Startasie
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Not selected

In its default status, the two-line
portal navigation bar has no items
selected. The unselected status of
the portal navigation bar is shown
by the slightly transparent, white
background panels and the font
setin grey.

Font: Arial Regular
Font size: 14 Px
Font colour: #666666 (grey 1)

Mouse-over

When the mouse is hovered over
amenu heading, its drop-down
menu opens. The opened item is
visually highlighted by a white area
with shadow and the font is set off
from the background in black.

Font: Arial Regular
Font size: 14 Px
Font colour: #000000 (black)

Dropdown

The dropdown functionality oper-
ates in the same way as mouse-
over.

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)
Font colour (active): #000000
(black)

Selected

If a navigation item is selected,
the tab and the content area move
visually to the foreground. If menu
items are available, they are then
visible in the area navigation panel.

Font: Arial Regular
Font size: 14 Px
Colour: #000000 (black)

Special case - two-line portal navigation.

Not selected and mouse-over.

Mtwork Homa  Eisd Dmtsch - Hite Maximiien Motteeman -
)

BMWGroup (g ~@~

Intrangt.

Startsene lews Uberbl Al Z
Bareich 05 Bareich 06 Beraich 07 = Bareich 0B Bereich 09 Bareich 10 Bareich 11
Dropdown 2nd level, mouse-over
- Mibwork Homi Edial’ | Dudsch = Hi
Intranet. BMW Group e -
Stantasne ows AbiaZ
Bereich 05 Bereich 07 = Bereich 09 Bereich 10 Bereich 11
Dropdown 3rd level, mouse-over
Intranat. BMW Group @ e
Iars Abis 7
Bereich 07 Bereach 09 Bereich 10 Bereich 11

BMW Group Corporate Identity | Instructions for intranet and extranet | Navigation

Dropdown 1st level

st aort Homa bl (Omgsch - it Masrmiian Mutermann -
Intrangt. BMWGroup () @
Startseie lerws L bis Z
Bereich 05 Bereich 08 Beresch 09 Berexch 10 Bereich 11
Wibark Home Bl Dach S R S T
Intranet. » BMWGoup () @7
Abis Z
Bereich 08 Bereich 10 Bereich 11

Selected area.

etweark Hore

E-Mal

Deutsch Hife  Maxiriian M

Intranet. - BMW Group @ -2
-
Startseite BMW Group & Ich News ~ Uberblick ~ A bis Z Suche Q
Bereich 05 Bereich 06 Bereich 07 - Bereich 08 Bereich 09 Bereich 10 Bereich 11

» Erster Bereichspunkt
» Zweiter Bereichspunkt

+ Dritter Bereichspunkt

Version 1.0 | Last revised: November 2010 | Page 30



BMW Group

No more than three navigation
levels are allowed in the tree navi-
gation panel.

Not selected

All menu items are listed vertically.
If a menu item is not selected, this
is indicated by the horizontal arrow
next to the item and the grey font.
If a menu item does not have any
submenus, the arrow is omitted.

Font: Arial Regular
Font size: 12 Px
Font colour: #666666 (grey 1)

Mouse-over

Hovering the mouse over an item
makes the arrow and font turn
blue.

Font: Arial Regular
Font size: 12 Px
Font colour: #000000 (black)

Selected

When selected, the area of the
menu item is brought visually to
the foreground by a white box with
a shadow. In addition, the arrow is
rotated clockwise through ninety
degrees so that it points down-
wards. The submenus are opened
up left justified underneath and
the subject appears in the content
area.

Font: Arial Regular
Font size: 12 Px
Colour: #000000 (black)

Area navigation panel - tree navigation.

rk Home E-hiail

Intranet.

Startseite

-

Erster Bereichspunkt

-

Zweiter Bereichspunkt

-

Dritter Bereichspunkt

-

Vierter Bereichspunkt

-

Fanfter Bereichspunkt

rk Home E-hil=il

Intranet.

Startseite

+ Erster Bereichspunkt

v Zwelter Bereichspunikt

+ Dritter Bereichspunkt
2. Ebene Thema 1

v 2. Ebene Thema 2
2. Ebene Theg?ng 3

+ \iierter Bereichspunkt

» Fanfter Bereichspunkt ———

BE—

E-hiail

k Home

Intranet.

Startseite

BMW G/

-

Erster Bereichspunkt

-

Zweiter Bereichspunkt

Dritter Bereichspynkt

-

-

ierter Bereichspunkt

Fanfter Bereichspunkt |

-

'k Hotne E-hizil
Intranet.

Deutsch « Hilte

Startseite

Erster Bereichspunkt

Zweiter Bereichspunkt
~ Dritter Bereichspunkt
2. Ebene Thema 1

* 2. Ebene Thema 2
3. Ebene St.thema 1 ‘

3. Ebene Subthema 2

+ 2. Ebene Thema 3

b Wjprtar O
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e k Harme E-hiail

Intranet.

Startseite

-

Erster Bereichspunkt

-

Zweiter Beraichspunkt

Dritter Bereichspunkt

4

2. Ebene Thema 1

-

2 Ebene Thema 2

2 Ebene Thema 2

-

Vierter Bereichspunkt

-
i)
[=
=
| =
| o
|
| =
|\ @
\&
&
2]
E
5]
<1

'k Hotne E-hlail
Intranet.

Startseite

-

Erster Bereichspunkt

-

Zweiter Bereichspunkt
- Dritter Bereichspunkt

2. Ebene Thema 1
~ 2. Ebene Thema 2

BMW G

3. Ebene Subthema 1 ‘

3. Ebene Sybthema 2

+ 2 Ebene Thema 3

b\ fjprtee Dhe———"
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As tree navigation does not
allow more than three navigation
levels, implementation of history
navigation is recommended for
more extensive and detailed area
navigation.

The first menu item is selected
and, at the same time, the home
page. It is highlighted by a white,
shadowed area.

Not selected

All menu items always appear
directly one below the other.

If the menu item has not been
selected, this is indicated by
the arrow in grey. If a menu item
does not have any submenus,
the arrow is omitted.

Font: Arial Regular
Font size: 12 Px
Font colour: #666666 (grey 1)

Mouse-over

first navigation level

When the mouse is hovered over
an item, the font and arrow of the
menu item are set off against the
background in black.

Font: Arial Regular
Font size: 12 Px
Font colour: #000000 (black)

Area navigation panel - history navigation.

First navigation level
selected

The menu item is selected by
mouse click. The primary, previ-
ously selected menu item jumps
into the navigation path and is
positioned at the top. The posi-
tion of the navigation path is
headed by a grey line; lettering
and arrow are in grey. The font
and arrow of the selected entry
are picked out in black and are
highlighted by a white back-
ground. The submenu appears
as a new selection menu.

Font: Arial Regular
Font size: 12 Px
Colour: #000000 (black)

Font: Arial Bold
Font size: 12 Px
Font colour: #666666 (grey 1)

Mouse-over

second navigation level
Mouse-over is the same as for
the first navigation level.

Font: Arial Regular
Font size: 12 Px
Font colour: #000000 (black)

Network Homme E-Mail Deutzch

Intranet.

Startseite

-

Erster Bereichspunkt

-

Zweiter Bersichspunkt

Dritter Bereichspunkt

-

Vierter Bereichspunkt

L4

Metwwork Hotne E-mail Deutzch

Intranet.

Startseite

Erster Bereichspunkt

-

Zweiter Bergichspunkt

v 2. Ebene Ther\rﬁ1

-
)

. Ebene Thema 3 ‘
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Funfter Bereichspunkt \

+ 2 Ebens Thema 2 \

Metwork Home E-Mail

Intranet.

Startseite

*

Erster Bereichspunkt

-

Zweiter Bereichspunkt

Dritter Bereichspunkt

-

\ierter Bereichspunkt

-

Fanfter Bereichspunkt

I —

Metwork Home E-Mzil

Intranet.

Startseite

Erster Bereichspunkt

Deutsch

-

Zweiter Bereichspunkt
v 2 Ebens Thema 1
+ 2 Ebens Thema 2

r 2 Ebens Thema 3
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Selected
second navigation level
If another menu item is selected
then the primary, previously
selected entry now appears in
the navigation path below the
entry already in the path. The
one-line navigation levels are
separated from each other by
grey lines. The font and arrow
of the newly selected entry
are picked out in black and are
highlighted by a white panel
with shadow. The submenu is

appearing as the new selection
menu.

Font: Arial Regular
Font size: 12 Px

Font colour: #000000 (black)

Line thickness: 1 Px
Line colour: #999999 (grey 2)

Mouse-over in navigation
path

The basic principles of mouse-
over in the navigation path (i.e.
return to a primary navigation
level) are the same here too.

Font: Arial Bold
Font size: 12 Px
Font colour: #000000 (black)
Line colour: #999999 (grey 2)

Area navigation panel - history navigation.

Selection of menu item in
the higher navigation level
When a menu item in the naviga-
tion path is selected that item
becomes the selection. The
path structure disappears up to
the navigation levels which are
below the selected menu item.
The submenus of the selected
item are available for selection.
Jumping to items outside the
path structure is not possible.

({[= R

ork Hame E-mail

Intranet.

Startseite

Erster Bereichspunkt \
Zweiter Bereichspunlkt \

v 2 Ebene Thema 1
v 2. Ebene Thema 2

v 2 Ebens Thema 2
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wark Harme

Intranet.

E-til

Startseite

Erster Bereichspunkt

Deutsch -

Zweiter Berelcflnﬁpunkt
W

v 2. Ebene Thema 1
v 2 Ebens Thema 2

v 2 Ebens Thema 2

rk Hatrie

Intranet.

E-hail Deutzch -

Startseite

Erster Bereichspunkt \
\
Zweiter Berelclﬁpunkt \
\\
2. Ebene Themird \

v 3. Ebene Subthema 1
+ 3. Ebene Subthema 2 ‘

v 3. Ebene Subthema 3 ‘

LA Clae——
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For applications with hierarchical

data structures, the area navi-
gation can be replaced by the
displayed, exemplary navigation.
It is functionally generated like a
tree navigation.

Not selected:
Font: Arial Regular
Font colour: #000000 (black)

Selected:

Font: Arial Regular

Font size: 14 Px

Font colour: #FFFFFF (white)

Lines: 1Px
Line colour: 999999 (grey 2)
Background colour: #666666

(grey 1)

Application navigation panel.

E-"Model hierarchy

 Model hierarchy

Maodel hierarchy
Model hierarchy
Maodel hierarchy
Model hierarchy
Model hierarchy
Model hierarchy
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The secondary navigation char-
acteristics support higher level
and in some cases non-portal-de-
pendent navigation, arrangement,
structuring and linkage of content
within the content areas.

H Meta navigation

Higher level subjects such as
"Contact" or "Help" are bundled
in the meta navigation.

H Hypertext links

Hypertext links are the common
method for connecting content
and thus for navigating between
items of content.

Buttons

Buttons can be used according to
technical and design requirements
and are always provided with a
standard, simple text.

Tab

Tabs make an important contribu-
tion to organising complex con-
tents within a content area. They
are always the same width and are
based on the layout grid.

Pictograms

Pictograms can be used in ac-
cordance with technical and layout
requirements. They are always
assigned to a specific action and
immediately recognisable.

Footer

All specifications for administra-
tion and characterisation can
optionally be summarised there.

Secondary navigation behaviour.

Meta navigation Hypertext links Buttons

Navigation within a container: Tab or page navigation Portlet icons Footer

BMW Group Corporate Identity | Instructions for intranet and extranet | Navigation
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The meta navigation bundles
high level, in some cases also
non-portal-dependent subject
areas, so-called peripheral
actions within the portal or an
application. The selected subject
area appears in the content area
or an immediate action occurs
such as with language selection.

From left to right, the following
menu items are displayed:

- Network Home

- E-Mail or Contact

- Language selection

- Help

- Username/Logout

Normally no more than five items
are to be provided. Unlisted
subject areas are listed in the
portal navigation, in the content
area or in the footer.

Not selected
The menu items appear next to
each other in white font.

Font: Arial Regular
Font size: 11 Px
Font colour: #FFFFFF (white)

Mouse-over 01

When the mouse is hovered over
an entry without further menu
items, the white font appears
underlined.

Font: Arial Regular
Underlined

Font size: 11 Px

Font colour: #FFFFFF (white)

Meta navigation.

1|
e tk Hotme E-Mail e { tnilian Musternant -
Intranet.
Startseite BMW Group & Ich NEW:{
/
/

Home  E-Mail =ch ian Mustermann -
(R

Intranet.

Startseite BMW Group & Ich News
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Mouse-over 02

If more than one item is appli-
cable in the menu item, the
dropdown of the relevant area
opens up.

Dropdown

The expanded area is highlighted
by a white box with transparent
shadow and grey font.

Font: Arial Regular
Font size: 11 Px
Font colour: #666666 (grey 1)

Dropdown mouse-over

If a navigation item is selected in
the dropdown, the font changes
from grey to black.

Font: Arial Regular
Font size: 11 Px
Font colour: #000000 (black)

Bilingualism

If no more than two options are
available, the dropdown function-
ality is normally omitted. Instead
the display always changes to the
relevant other language.

Selected

If an item is selected by mouse
click, the new subject appears in
the content area.

Meta navigation - dropdown.

et k Home Hilfe

Intranet.

E-haail [ k Home

Intranet.

E-hail

ch -

Deutsgh - Hilfe Maxitmilian Mustermann - Maxitnilian Mustermann «
Engli%. '} b

Logout

Ezpariol
Francais
Portugues WV Group & lch
Pry okl

W

Startseite Startseite

NEWS\“\\ BMW Group & Ich

ftaliano

E-haail Deutzsch -
Endlish
Ezpariol
Fran
Portugues WV Group & Ich
Py ookl

=1 E=Tgla]

Hilfe Mazimilian Mustermann -

R

Metsvork Home

Intranet.

Startseite News|

Metweork Home E-Mail Hilfe:

Intranet.

E-hail inilian Mustermann - English

LR

Metwork Home

Intranet.

_News |

Startseite BMW Group &lch

Startseite
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Hypertext links

Hypertext links are used to
connect content and to navigate
between items of content. In
accordance with user expec-
tations, the links are always
underlined and displayed in the
identical colour; independently of
whether it was a title, body copy
or error message. Underlining
should only be used with hyper-
text links.

Mouse-over

Hypertext links have no mouse-
over status, i.e. they do not
change colour or type face when
the mouse pointer moves over.

They are always to be underlined.

Hypertext links.

Aktuelles aus den‘i Unternehmen.

Network Nachrichten.

03.06.2009

Der neue BMW X1: Spontane Fah-i_treude

Die typischen Merkmale eines BM_X Modells lassen sich jetzt erst-
mals in einem Premium-Fahrzeug des Kompaktsegments erleben.
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The search function input box
with internal shadow appears
left justified in the area of the
sixth to seventh column of the
layout grid. The search function
pictogram is right justified in the
window.

H Search input box

Font: Arial Regular

Font size: 12 Px

Font colour: #999999 (grey 2)
Font colour for input (focus):
#000000 (black)

Pictogram colour: #999999
(grey 2)

Contour thickness: 1 Px
Contour colour: #CCCCCC

(grey 3)

Search function.

Dropdown

If text is entered in the input
window, the dropdown appears.
It is highlighted by a white panel
with shadow. Unselected text
and other hits are displayed in
grey font, search area headings
are always in black and bold type
face. Individual entries and areas
are separated from each other by
agrey line.

Headline

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Hits

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Contour thickness: 1 Px
Colour: #000000 (black)

Mouse-over
A mouse-over in the dropdown
highlights the font in black.

Font: Arial Regular
Font size: 12 Px
Font colour: #000000 (black)

Selected

If a search entry is selected in
a dropdown, the font colour
becomes black and the entry
becomes visible in the content
area.

}berblick A bis 2 uche Q
BMW Group @ =@ :
_— . 0
J berblick A bis Z VB-1 Q
Mitarbeiterverzeichnis

1 jetzt erstmals
en.

IMW Museums ' g

1 Cannes aus-
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B Mustermann Matthias, VB-1

+49-89-123-34578

Beispiel Bernd, VB-1
+48-80-234-56780

Example Elisa, VB-1
+45-89-123-34578

Vorschlag Vera, WB-1
+49-89-345-67800

MNetwork A bis 7

v weilere Treffer |

Vimrbrimkelasilome 21—

T el
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Buttons are always adapted to the

layout grid and can be provided
with a simple, left justified text.

For labelling of action prompts, a

uniform vocabulary should always

be used as many actions are of a

general nature. Only one size of

button is to be used as standard in

the containers.

In individual cases, it is not possible
to format buttons. In this case the
elements provided by the system
are relied on.

Not selected
Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Contour thickness: 1 Px
Contour colour: #999999 (grey 2)

Mouse-over/selected
Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Background colour: #999999
(grey 2)
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Buttons.

Arial Bold 12 px

Arial Bold 12 px

Gradient settings

Linear gradient from grey 1
(#666666) to grey 2 (#999999)
Angle: 90°

Position: 50

Opacity: 100%

N 1 Y
.H Art: [ Linear }-.-]

*

4‘-.9:: BID %

H

Deckkraft: |100 %

Position: |0 BB&
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Tabs are displayed along the top
edge of a category. Clicking on
them reveals the content/input
elements in the underlying area
of the selected category. Each
category has a name. Tabs permit
large volumes of information to be
presented in compact manner.

Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Background colour: #F2F2F2
(grey 4)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Mouse-over

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #F2F2F2
(grey 4)

Selected

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #FFFFFF
(white)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Tab navigation.

Meue Yielfaltin der Luxusklasse: Die BMW 7Yer Reihe istim Modell- 710
jahr 2010 mit funf Motoren und Allradantrieb auf den welbweiten Mit ©
Markten verflghar. =TT
s Konz
| Reiterthema 01 |jl_H_EﬂtE_I'th@iDE |_T_ Reiterthema 03 | | Reiterthema 04 1 tali
Omnimintur o

,Qﬂ‘l', T i ———
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Tabs should be aligned accord-
ing to the design grid. The entire
content area is usually located
completely inside the tab area.

This also applies for any portlets.

On the other hand, tabs inside
the portlets are not permitted.
With longer or shorter entries in
the handles, tabs can also run
horizontally over two columns,
half or even a third of a column.
The following handle widths are
possible: 398 Px, 128 Px, 83 Px
and 38 Px.

Long tab labels are always to be
avoided.

Tabs - detailed information.

Do’s

01 1[02 1[03 1[04 1f05

38 Px

83 Px

Thema01 || Thema02 ||Thema03 ||Thema04 || Thema05 ||Thema06 |

128 Px

Reiterthema 01

| | Reiterthema 02

| | Reiterthema 03 | | Reiterthema 04

398 Px

Langes Heiterthema 01

) | Langes Reiterthema 02

Don'ts

Tabs of different widths

Reiterthama 01

1[0z ) [Thema03 | iomgesmoremmemaod

should not be used at
| the same time.
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Accordion tabs can be intro-
duced as additional navigation
elements. The mode of opera-
tion is analogous to general tab
navigation.

Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Background colour: #F2F2F2
(grey 4)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Mouse-over

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #F2F2F2
(grey 4)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Selected

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #FFFFFF
(white)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Accordion tabs.

Top Links

BEMW Group & Ich

Dienste & Angebole

BEMW Group

Feassorts

Werke & Standorte

Frojekle & Prozesse

A i A S

Top Li

BMW GR_b & Ich

Dienste & Angebote

BMW Group

Ressorts

i e

Werkea & Standorte

Frojekle & Prozesse

BMW Group Corporate Identity | Instructions for intranet and extranet | Navigation

Top Links
ABO Aktienkurs BMW BKK

Bildungsakademie szs Betriebsrat

Dienstreisen DNVA ELP\N IdAS

imotion IT Hotline News JAWA
Kleinanzeigen move MVZ

Offene Stelen PASSWOIT Pendelbus

PRIMINT Raumreservierung RRO

Software Self Service Speedbuy
Speiseplan werkslageplan

BMW Group & Ich

Dienste & Angebole

BMW Group

Hessorts

Wierke & Standorte

Frojekle & Prozesse
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Page navigation.

The page navigation is always
indented 7 pixels from the right
edge. The distance between

the page numbers is always one Bearbeiten Zeitreihen.
space character.

Not selected Nobis eleifend Molestie consequat Labore et dolore Diam nonumy
Font: Arial Regular Doming id Iriure dolor Duis autem Velit esse

Font size: 12 Px

Font colour: #666666 (grey 1) Eum iriure Quis nostrud exerci Aliquip ex ea commodo At vero eos
Mouse-over Justo duo Stet clita kasd Vulputate velit Exerci tation
Font: Arial Regular Sadipscing Delor in hendrerit Magna aliquyam Iriure dolor

Font size: 12 Px
Font colour: #000000 (black)

Seite A4 12345k

Pictogram colour: #000000
(black)

Selected

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)
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Teasers are small information
elements one or more of which
may be inserted in site maps or
home pages to give a preview

of the content of other pages

and provoke the user’s interest.
BMW Group web pages in the
B2B, B2D and B2E environments
distinguish between purely text
teasers and visual teasers.

Image teasers combine a brief
text with a striking visual that
gives a flavour of the subject
matter of the linked content.
Because these visuals are
comparatively small, it is impor-
tant to use striking and instantly
comprehensible images. Users
should not have to puzzle over
their significance, rather imme-
diately realising what message
is being conveyed. As images
are not framed, motifs with white
backgrounds should be avoided.

The text in image teasers do
not have mouse-over status,
that means they do not change
colour when the mouse pointer
moves over. Also the image has
no other displayed status.

Teaser with image and text.

P

News -

Die Themen im Uberblick.

Uberblick

Abis Z

|
|
0
r - 3

- Teaser Headline 01
Hier steht ein Teasertext,

der das Thema grob zu-
sammenfaliL

Teaser Headline 02

Hier steht ein Teasertext,

der das Thema grob zu-
sammenfaliL

Teaser Headline 03

Hier steht ein Teasertext,

der das Thema grob zu-
sammenfaliL

Teaser Headline 04

Hier steht gin Teasertext,
der das Thema grob zu-

Teaser Headline 05

Hier steht gin Teasertext,
der das Thema grob zu-

Teaser Headline 06

Hier steht ein Teasertext,
| der das Thema grob zu-
sammenfalit
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Text teasers contain purely
verbal information. Their head-
ings are as short as possible but
strong and sophisticated in their
formulation. The brief teaser
text runs to three or at most four
lines, followed by an invitation to
the reader to click for more infor-
mation.

Striking leads communicate
the information core of the
following message with summa-
rising text teasers. Question
teasers demand the repetition of
the question and an immediate
answer. Announcement teasers
provide a description that is as
clear as possible without giving
away too much of what follows.

The text in text teasers does
not have mouse-over status,
that means it does not change its
colour when the mouse pointer
moves over it.

Teaser with text.

P i

News -

~-oup & loh

Die Themen im Uberblick.

Uberblick

\QLI"lk.'. Muster-Headline.
\m Eleceserum, quas et facium quate digeniet veratur?
{f"”“ Aerro voloressinus doluptatem doloriam sedia cupta velestio beatius,
\\ i asi pore mporum essinis eosamus sinvenime molorel untiunt voluptam,
Y L est autem voloratur, odit mod est, offic tem que venihit fugiam fugalis.
- Dis untions erovit apit ipis que as sunt. Elliquo testiam velicabo.
\r,| ‘
Teaser Headline 01 Teaser Headline 03 ‘
irkt

Mus quatus et prendam gua met
‘ ligque della acea dundio te soleca-
‘ eped ut facea quias. Apit ipis que.

\ Teaser Headline 02

‘ Mus quatus et prendam gua met
‘ ligue della acea dundio te soleca-
| eped ut facea quias. Apit ipis que.

Mus quatus et prendam gua met \
ligue della acea dundio te soleca- \
eped ut facea quias. Apit ipis que. ‘

Teaser Headline 04 \

Mus guatus et prendam gua met \
ligue della acea dundio te soleca- \
eped ut facea quias. Apitipisque. ||

J Muster-Headline.

| | Flausma=-—
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Each page of a web application
ends with a left justified footer.
The entries are optically sepa-
rated from each other by verti-
cal bars. The footer combines all
subject areas that have a legal
background or that are offered as
an additional service (e.g. date,
contacts, copyright).

Not selected

Font: Arial Regular

Font size: 11 Px/line spacing 13 Px
Font colour: #666666 (grey 1)

Mouse-over

Font: Arial Regular

Font size: 11 Px/line spacing 13 Px
Font colour: #666666 (grey 1)
Underlined

Footer.

e T QTS SIS

AT rirpivy

I . BMW Group ¢
v Fanfter Bereichspunkt e Auto China E
03.06.2008 — Weltpremiere
Mehr Ter denn je sine in der L¢
Neue Vielfalt in der Luxuskiasse: Die BMW Ter Reihe ist im Modelljahr L"'e“"'ha"eg
2010 mit funf Motoren und Aliradantrieb auf den weltweiten Markten B feUen ]
verflgbar.
Informationen | Network Einfilihrung | Fragen und Antworten
Kontakt | Impressum | & Copyright 2010 BMW Group
S - TN
> "'”*"“— _—cowen beim Kreativweltbewerd in Cannes S 08.04.2010 |
i ) | Ausysesunriet worden. BMW Group |
v Fanfter Bereichspunkt Auto China F
03.08.2009 — \Weltpremiere
Mehr 7er denn je sine in der Ly
Neue Vielfalt in der Luxusklasse: Die BMW 7er Reine istim Modeljahr L‘“e“er‘a"e"
2010 mit finf Motoren und Allradantrieb auf den weltweiten Markten e netlern.
verfugbar. /

Informationen | Metwork Einfililhrung | Fragen und Aniworten
Kontakt | Impressum | © Copyright 2010 BMW up
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_Content area - basis for a uniform
information architecture.

DMW Group Lonin_ l Py N

Web-based information is accessed daily by numerous employ-
ees in the group and is therefore an important basis for the fulfil-
ment of the set goals. Information in the content area can have
the widest range of purposes: it reports on current events, provide
background information and provides an overview of the available
content. No navigation takes place, except for switching between
structural and content-related information. With extensive content,
it should be noted that the maximum possible vertical scrolling is
limited to the height of one screen.

The following pages show in prototypical form the layout and
principals of container news, container forms, static and dynamic
tables, modal dialogue windows, message windows as well as
login/logout. Furthermore the column filters, controls, pictograms
of portlets and the various upload signs are explained.
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The elements of the content
area are presented in containers.
Apart from the first column that
is reserved for area navigation,
on the basis of the basic grid
there are six columns that can

be used for displaying contents,
however there are always at least
two columns.

This results in the following
dimensions: The smallest
container is 263 Px wide, the
maximum width is 803 Px.

Containers can run parallel to
each other or also be nested in
each other. If the area naviga-
tion is omitted, the left column
remains free.

H Special case

As an exception, in the case of
applications whose content can-
not be displayed in six columns,
the seventh column should be
used.

General container layout.

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area
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Example of container layout
News is always displayed in
containers that can be up to six
columns wide, but must always
have a minimum width of two
columns.

Note

The permitted image formats

are to be found in the chapter
Basic elements/image formats.
Current artwork is available in the
BMW Group MediaPool or in the
PressClub. Detailed information
on visual language and on photo-
graphs can be obtained from the
BMW Group Identity Net. As the
greatest care is necessary with
portraits, the implementation
should always be discussed with
VB-10.

Container - news.

BMW Group Intranet

k Harme E-hail Deutzc
Intranet.

Startseite BMW Group & Ich News -

Aktuelles aus dem Unternehmen.

Uberblick

Metwork Nachrichten. EH

-

Erster Bereichspunkt

Zweiter Bereichspunkt 03.06.2008

-

Der neue BMW X1: Spontane Fahrfreude

-

Dritter Bereichspunkt

*

Vierter Bereichspunkt
03.06.2009

-

Funfter Bereichspunkt

Die typischen Merkmale gines BMW X Modells lassen sich jetzt erstmals
in einem Premium-Fahrzeug des Kompaktsegments ereben.

Hohe Auszeichnung filr Design des BMW Museums

gezeichnet worden.

03.08.2009

Mehr Ter denn je

verfugbar.

Die Kinstische Skulptur und die Mediatektur des neusn BMW Mussums
sind mit Goldenen Léwen beim Kreativwettbewerb in Cannes aus-

MNeue Vielfalt in der Luxusklasse: Die BMW Ter Reihe ist im Modelljahr
2010 mit funf Motoren und Allradantrieb auf den weltweiten Markten

08.04.2010

BMW Group auf der Messe

Auto China Beijing

Weltpremiere fir die neue EMW Ser Limou-
sine in der Langversion in den Pekinger
Messehallen. MINI zeigt erstmals in Asien
den neuen Countryman.

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area

Informationen | Metwork Einflihrung | Fragen und Antworten
Kontakt | Impressum | & Copyright 2010 BMW Group
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Example of form layout

When preparing a form, the size
of the browser window and the
content area must take the tech-
nical requirements into account,
and forms are also subject to the
standard design grid specifica-
tions. The height is determined by
the input area provided.

Simple forms can be completely
displayed in the content area
(without scrolling over more

than the height of two standard
pages). Complex forms (scrolling
over more than the height of two
standard pages) require subdivi-
sion into the various categories.
Subforms are subject to the same
scrolling restrictions as a single-
page form.

H Container headline
Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Body copy

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Input fields

Contour colour: #CCCCCC (grey 3)
Further detailed information on
input fields and controls can be
found in the chapter Content area/
Controls.

Buttons

Detailed information on buttons
can be found in the chapter
Navigation/Secondary navigation
characteristics/Buttons.

Container - forms.

E-Mail
Ir1trar*|et.

Startseite

+ Erster Bereichspunkt
+ Zweiter Bereichspunkt
- Dritter Bereichspunkt

2. Ebene Thema 1
2. Ebena Thema 2
2. Ebena Thema 3

v Vierter Bersichspunkt

+ Flnfter Bereichspunkt

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area

Deutzch

NENN ~

BMW Group 6 =@

BMW Group & Ich News - Uberblick Abis Z Suche Q,
Das Formular.
Beispielformular 1. [x]
q_ogBaur ' Marke | Prodart
Spezart ' Speznr [ ab Spezn '
PFA | Abw. von Strd-Lbr-Param | [ - |
Agarivar Agar
Karosse H ' 1
Motor |
et |
Anzeige Zeitreihen. E
2032
a« 01 02 03 04 05 06 07 08 09 11 12 »  SSpez
. beit [ st sit sit sit sit sit " (o) | 0400
o Ceit sm -
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Static tables are set up as inde-
pendent modules. For improved
clarity, the line spaces are
alternately filled in with white
and grey. The table entries are
always left justified. The display
of title and header data such as
the naming of listed elements is
optional. Static tables cannot be
edited.

Box titles

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Table header

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Table contents

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Line
Thickness: 1 Px
Colour: #999999 (grey 2)

Background
Colours: #FFFFFF (white)/
#F2F2F2 (grey 3)

Static tables.

Bearbeiten Zeitreihen.
BNobis eleifend a Molestie consequat Labore et dolore Diam nonumy
4

EDoming id Iriure dolor Duis autem Velit esse

Eum iriure Quis nostrud exerci Aliquip ex ea commodo At vero eos

Justo duo Stet clita kasd Yulputate velit Exerci tation

Sadipscing Dolor in hendrerit Magna aliguyam Iriure dolor

Sejte 1412345 ik
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Dynamic tables are used when-
ever a large and variable number
of columns have to be displayed
in a variable manner. The columns
can be shown and hidden by
column filter and their width can
be edited. The cells can be edited.
Column headers filled in with grey
show that the table in question

is dynamic. They are exclusively
used for this kind of table.

Box titles

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Table header

Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Colour gradient: from #666666
(grey 1) to #999999 (grey 2)

Table contents

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background
Colours: #FFFFFF (white)/
#F2F2F2 (grey 4)

Reversing sequences
Clicking the arrow reverses the
order of the display.

Column filter

The pictogram shown indicates
that a column is concealed. The
hidden column can be revealed by
clicking.

Dynamic tables.

Bearbeiten Zeitreihen.

Doming id Iriure dolor
Eum iriure Quis nostrud exerci
Justo duo Stet clita kasd
Sadipscing Dolor in hendrerit

2 Mobis eleifend . Molestie consequat * | Labore et dolore Diam nonumy H

Diuis autem
Aliquip ex ea commaodo
Vulputate velit

Magna aliquyam

Velit esse
At vero eos
Exerci tation
Iriure dolor

Seite A4 12345 kk
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The dropdown of the column
filter is displayed by clicking the
pictogram. The desired columns
can be shown or concealed

by clicking the table overview.
Scrolling within the column
window is always to be avoided.

Column filter title

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Font: Arial Regular
Font size: 12 Px
Font colour: #000000 (black)

Column filter with dynamic tables.

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area

Bearbeiten Zeitreihen.
Nobis eleifend 4 | Molestie consequat * | Labore et dolore Diam nonumy Bl
Doming id Iriure dolor Duis autem Velit esse I Spaltenfilter
Eum iriure Quis nostrud exerci Aliquip ex ea commodo Af vero eos Spalte 1
: : T Spalte 2
Justo duo Stet clita kasd Vulputate velit Exerci tation
Sadipscin Dolor in hendrerit Magna aliquyam Iriure dolor Spalte 3
pscing or in hendreri agn uya Spalted
Spalte 5 -
Spalte 6
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Integrated windows can for
example be dynamic tables that
can be shown/hidden and edited
by clicking the pictogram corre-
sponding to the desired func-
tion. They offer the possibility

of presenting complex content

in web applications in a clearer
fashion. They are always adapted
to the layout grid.

Box titles

Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Contour thickness: 1 Px
Contour colour: #999999 (grey 2)

Colour gradient: from #666666
(grey 1) to #999999 (grey 2)

Integrated windows.

1
Arial Bold, 12 Px.

# 1 X

2012
4 01
a sit
a sit

sit

5it

03
sit

sit

sit

sit

05
sit

sit

sit

sit

o7
sit

5it

sit

5it

sit

5it

10
sit

sit

.1
sit

sit

1 12 SSpez
sit | () L0400

st | O
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MW Group Modal dialog boxes.

Modal dialog boxes are secondary
windows — a category of browser . -
window that is subordinated to the Consetetur sadipscing.
primary windows. They are gener-
ated by applications in the primary
windows and do not contain any

navigation elements. Modal Invidunt
windows should only be used to
a limited extent and should not

form the basis of a graphical user Dolores
interface.

Et justo duo

Modal dialog boxes are always
placed in front of the primary win-
dow. Itis not possible to perform
actions in the primary window
until the modal window is closed,
i.e. the context of the modal dialog
box is defined by the primary
window.

The primary window in the back-
ground is always covered with

a semitransparent, grey area of
70% black. Consetetur sadipscing.

Fault handling

The following line font and line
colours are used for fault mes-

sages: Labore

Red: #CC3333 Gubergren Dolores

[nwvidunt

Sadipscing Et justo duo

Speichem ] peenden ————
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Information in text form is
displayed in warning, notice or
prompt windows. Pictograms can
also be employed as a com-
municative aid. These second-
ary windows always have to

be acknowledged. This type

of message window is suitable
for the display of warnings and
fault messages, queries or the
confirmation of actions. They are
always to be located in the basic
grid and have a defined width of
263 Px.

The primary window in the back-
ground is always covered with

a semitransparent, grey area of
70% black.

Box titles

Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Colour gradient: from #666666
(grey 1) to #999999 (grey 2)

Body copy

Font: Arial Regular/Bold

Font size: 12 Px

Font colour: #000000 (black)

Pictograms

Pictogram size: 19x18 Px
Pictogram colour: #666666
(grey 1)

Message window.

Nutzerinformation

EI Tnformation.

Xerum ut perisit que con nia quis aspiet
aceatinctat quas simi, verspel landit, um
con re eossiti te doluptae nusciam ipica
et asitios aut et fuga.

Nutzerinformation

Achtung!
Xerum ut perisit que con nia quis aspiet
aceatinctat quas simi, verspel landit, um

con re eossiti te doluptae nusciam ipica
et asitios aut et fuga.

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area

Nutzerinformation

Fehler!
Xerum ut perisit que con nia quis aspiet
aceatinctat quas simi, verspel landit, um

£on re eossiti te doluptae nusciam ipica
et asitios aut et fuga.
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Controls are an important aspect
of the interface with the user. All
controls must be formatted in
accordance with specifications.
Depending on technical require-
ments it should be necessary to
restrict the data entered by the
user in the application, to offer
alternatives or to make a preselec-
tion of options.

Input fields

Frame colour: #999999 (grey 2)
Font colour: #000000 (black)
Shadows: see chapter Detall
dimensions

Input fields with arrows
The area that can be activated
by the mouse is always greater
than the pictogram. The colour
changes to black on mouse-over
or selected status.

Pictogram size: 19x18 Px
Pictogram colour: #666666
(grey 1)/#000000 (black)

Multi-line input boxes/
selection lists

If longer text inputs are to be
expected, multi-line input boxes
or selection lists are used. They
support selection of any object in
a list. By the use of scrollbars the
user can scroll through the list of
elements and select them. The
characteristics of the functions in
the input box is analogous to the
navigation elements.

Controls.

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)/
#000000 (black)

Calendar

The area that can be activated by
the mouse is always greater than
the pictogram. If a day is selected,
it receives a black frame.

Pictogram size: 19x18 Px
Pictogram colour: #666666
(grey 1)/#000000 (black)

Frame size: 17x12 Px
Frame thickness: 1 Px
Frame colour: #000000 (black)

Radio buttons

Radio buttons assist the selec-
tion of an individual object from a
group of defined objects. Usually
their number should be kept low.
Each object is to be provided with
a short, concise description.

Checkboxes

Checkboxes are used for multiple
selections from a quantity of
predefined choices. Where appro-
priate, a checkbox can also be
replaced with a yes/no alternative
for a single option.

LogBaur

L Jd

FA | 2411.2010

5e

tor

WK

L

Movember 2010
Mo Di Mi Do Fr
1 2 3 4 5
a2 G 10 11 12
15 16 17 18 19
22 23 25 26
28 30

| |

Sa
rJ

=

20

i)

Abw._ von Strd-Lbr-Param

Abw._ von Strd-Lbr-Param

S0
21 ‘
I8
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Lorem ipsum
Dolor sit amet
Consectetur elit
Cluisgue massa

Auswahimaglichkeit 1
Auswahimoglichkeit 2

[y »

v Auswahlimoglichkeit 1

Auswahimaglichkeit 2
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Horizontal scrolling is always to
be avoided.

The system-controlled scrollbar
is to be used for scrolling.

Scrolling.

BMW Group Intranet

Intranet.

Startseite

-

Erster Bereichspunkt

-

Zweiter Bereichspunkt

-

Dritter Bereichspunkt

-

Vierter Bereichspunkt

-

Funfter Bereichspunkt

BMW Group Corporate Identity |

BMW Group & Ich News - Uberblick

Aktuelles aus dem Unternehmen.

AbisZ

BMWGroup () =&~

Suche Q

Network Nachrichten. EEE

03.08.2009
Der neue BMW X1: Spontane Fahrfreude

Die typischen Merkmale eines BMW X Modells lassen sich jetzt erstmals
in einem Premium-Fahrzeug des Kompaktsegments ereben.

03.06.2009
Hohe Auszeichnung fiir Design des BMW Museums

Die Kinetische Skulptur und die Mediatektur des neusn EMW Museums
sind mit Goldenen Lowen beim Kreativwettbewerb in Cannes aus-
gezeichnet worden.

03.08.2009
Mehr 7er denn je

Meue Vielfalt in der Luxusklasse: Die BMW Ter Reihe ist im Modelljahr
2010 mit finf Motoren und Allradantrieb auf den weltweiten Markten
verfugbar.

ﬂ

08.04.2010

BMW Group auf der Messe

Auto China Beijing

Weltpremiere far die neue BMW 5er Limou-
sine in der Langversion in den Pekinger -
Messehallen. MIN| zeigt erstmals in Asien
den neuen Countryman.

Network Nachrichten. EE

03.06.2009

Der neue BMW X1: Spontane Fahrfreude
Die typischen Merkmale eines BMW X Modells lassen sich jetzt erstmals
in einem Premium-Fahrzeug des Kompaktsegments erleben.

03.08.2008
Hohe Auszeichnung fiir Design des BMW Museums

Die Kinetische Skulptur und die Mediatektur des neusn BMW Museums
sind mit Goldenen Lowen baim Kreativwettbewerb in Cannes aus-
gezeichnet worden.

~2.08.2009

Instructions for intranet and extranet | Content area

ﬂ

e
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-

R 3
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08.04.2010

BMW Group auf der Messe
Auto China Beijing
pra o din naye BMW Ser Limou-

e
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In order to save space and to
guarantee optimum clarity,

there is the option of vertically
opening and closing containers.
The corresponding pictograms
are in the top right corner of

the container concerned. This
means the possibility of returning
to the original form or table is
always provided.

Minimising and maximising containers.

Maximised

Arial Bold, 12 Px. (=] ]
2012
4 o 0z 03 04 05 06 07 08 08 10 11 12 b SSpez
a sit 5it sit sit 5it 5it sit sit sit 5it sit 5it [ LO£00
a sit 5it sit sit 5it 5it sit sit sit 5it sit sit
Minimised
[=][x

Arial Bold, 12 Px.

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area
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BMW Group

Pictograms, so-called portlet
icons, play an important role in
the design of web user interfaces.
Portlet icons are graphical objects
with defined meanings that are
implemented with limited format-
ting. They are designed to always
indicate the same actions and
information in various applications
and portals.

The two conditions are indicated
by inverting the pictogram con-
cerned. The portlet icons shown
are displayed with an edge. In vari-
ous cases it should be necessary
to dispense with the edge (e.g.
when the edge is formed by the
higher-level structure container).

Dimensions: 13x12 Px

Information

Update

Help

Edit

Close

Next

Back

Maximise

Minimise

Column filter closed

Column filter open

Pictograms - Portlet icons.

Izl
BE"
SRl
Il
H&-=
HE"
BE"
oy
O ioly
s Rl
B

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area
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By logging in to a portal, the tran-
sition from the publicly acces-
sible area to the user-specific
area is performed. In the publicly
accessible area of a portal, infor-
mation and applications are only
available to a limited extent. In the
user-related area, other applica-
tions and information pages are
available. Portal and area naviga-
tion can be personalised via the
respective user profile.

Login

The authorisation via the login
page can either be issued via
"SiteMinder" or "LDAP/LAAS".
Questions about these systems
must be resolved with FZ-420.

Logout and user name
The user name is always
included in the meta navigation
at the top edge of the browser
window in the last position. The
user can also log out from the
web application or application
concerned via this link.

Login, logout and user name.

Metvwork Home

E-Mail English ~ Hilfe Maximilian Mustermann =

Intranet.

Startseite

BMW Group & Ich

Anmeldung.

Automatische Anmeldung.

Die automatischen Anmeldung erfolgt durch
Ihre bereits durchgefihrte Windows-
Anmeldung.

Automatische Anmeldung

Manuelle Anmeldung.

Durch die manuelle Anmeldung kénnen Sie
sich durch die Eingabe Ihrer g-Nummer und
dem dazugehorige Passwort am System
anmelden.

Benutzername

Passwort

omne E-hiail reutsch - Hilfe

Intranet.

Logol
W

Startseite

BMW Group & Ich

Mazimilian Mustermann -

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area

A bis Z

Uberblick -

BMW Group @ ==

A bis Z

Q

BMW Group (g <@
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If upload time is required for the
entire page, the upload sign
shown on the right appears. The
background is always transparent
while uploading is in progress.

Upload sign
Colour gradient: from #FFFFFF
(white) to #000000 (black)

Background colour: #FFFFFF
(white)

Upload signs for the entire page.

(AN

“ ) !—- Q http://intra.bmwgroup.net/de/index.htm

News -

Aktuelles aus dem Unternehmen.

Metwork Machrichten

Der neue BMW X1: Spontane Fahrfreude

Mehr 7er denn je

e Vielfalt in

BMW Group Corporate Identity | Instructions for intranet and extranet | Content area

BMW Group d -

BMW Group auf der Messe
Auto China Beijing
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Upload sign in the container.

If upload time is required within a
container, the upload sign shown
on the right appears. The ani-

mated upload sign appears at the

top left edge and the underlying etwork Home  Eviail Dettsa Eum -
container background is white. e -
Intranet. BMW Group @ =@
Upload sign
Colour gradient: from #FFFFFEF Startseite BMW Group & Ich News ~ Uberblick ~ A bis Z Suche
(white) to #000000 (black) : o o ok . Suche Q
Background colour: #FFFFFF Aktuelles aus dem Unternehmen.
(white) _
+ Erster Bereichspunkt O

v Sweiter Bereichspunkt
+ Dritter Bereichspunkt
+ Vierter Bersichspunkt

+ Fonfter Bereichspunkt

08.04.2010

BMW Group auf der Messe
Auto China Beijing

Weltpremiere fir die neue BMW 5Ser Limou-
sine in der Langversion in den Pekinger
Messehallen. MIMI zeigt erstmals in Asien
den neusn Countryman.

__Informatianen | Network Einfilhrung | Fragen und Antworten
~-=Caogyright 2010 BMW Group
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Detailed dimensioning -
applicable worldwide and
typical for the brand.

The following pages define the arrangement and location of the
various elements in detail for all intranet appearances and applica-
tions of the BMW Group. They ensure a uniform and constantly
recognisable structure for all web applications.

A bis 7

128

Abis 7

128
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BMW Group
Portal header.
987
ﬂhttp://intra.bmwgroup.net/de/index.htm

1=

N -
BN — BMWGroup () =@~
19 .

o Startseite BMW Group & Ich News Uberblick A bis Z iche I Q _i

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions
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Portal navigation.

rk Hotme E-Palil

STEFMEnt «

32

34

34

Intranet. %
Startseite BMW Group & Ich News Uberblick A bis 7 L
14 163 128 7 128 128 128
Metwark Home E-Palil Deutzch - Hilfe Maximilizn Mustermann -
Intranet. g
Startseite BMW Group & Ich News Uberblick A bis 7 L
7 170 128 7 128 128 128
Metwark Home E-Palil Hilfe ilian Mustermann -
Intranet. ' .
Startseite BMW Group & Ich News - Uberblick A bis 7 L
14 163 128 142 128 128

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

BNV

BN

BN
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Normal condition

Portal navigation

The items are inserted in the basic
grid. The first column as wider
than the others.

First item selected

On activation of the first navigation
item, the white panel expands by
7 Px to the left.

Other item selected

On activation of each other naviga-
tion item, the white panel expands
by 7 Px to the right and left.

For two-line portal navigation
the same scaling applies.



BMW Group

Drop shadow

Filling method: Multiplication
Opacity: 35%

Angle: 120°

Distance: 1 Px

Overfill: 0%

Size: 5 Px

Shadow portal navigation.

Stile

Filloptionen: Eigene

[] schiagschatten
Schatten nach innen
[7] schein nach aufan
[7] schein nach innen
[7] Abgeflachte Kante und Relief
[] Kontur
[ struktur
[F] Glanz
[ Farbiberagerung
7] veraufsiiberlagerung
[7] Musteriibertzgerung
7] Kontur

— Schatten nach innen
— Struktur
Fillmsthode:  pyttipiizieren - -
Deckkraft: . {2} 35 U
Winkel: @ 120 + Glnbala Licht verwenden
Abstand: 2k S 1 P
Unterfiillen: [} 0 5
GraBe: (T} s Px
— Qualitat
Kontur: m [] clatten
Rauschen: [} 0 L3

Neuer Stil...

Worschau

)

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions
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Dropdown

Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Mouse-over

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Portal navigation — dropdown.

142 135
o fﬂ& Ich News - Uberblick ~
=
| nternehmen ahlen und Fakien
=[] ity |
q‘ \\ Varken i Veranstaltungean
- | orschung und Nerke Slandorie  »
niwickiung Kultur
LARELAT
Menschen Sport
or
Heritage, Classic,
MW Group USA
<
|14 mndest-
abstand 1
L

Mindest-
abstand 14 Px

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

Px
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Dropdown shadow.

Shadow inwards
o -~ Schatten nach innen =
S Filling method: Multiplication = e  —T—
Opaity: 35% e . --
p— Angle: 120° i kit () = %
\ ¥ Di ) 1P Fl Schatten nach innen ; :
roup & Ich News - Uberb) istance: 1 Px EEETS ket 120 [V]Gobsks Licht veryenden Yoes
\ Overfill: 0% = s .
\ \ . ' Schein nach innen Abstand: [} B p—
\ Size: 5 Px [F] Abgelachte Kante und Relief unterflen: [} o fE
Unternehmeqb - Zahlen und R [E] et Grole: [} e
Marken » | Veranstaltung o s v
3 Kontur: [ slatten
Forschung und v Werke, Stand At o -
Entwicklun [l Verbnibstiterbagerog i3 8} [)
Lkl U g KU tdr [F] Musteriiberlagerung
Menschen v Bl
Sport
Heritage, Classic, »
BMW Group USA
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The first area item is located
in the container headlineon a

baseline.

Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Mouse-over
Font: Arial Regular

Font size: 12 Px
Font colour: #000000 (black)

Selected

Font: Arial Regular

Font size: 12 Px

Colour: #000000 (black)

Tree navigation.

Startseite

Mindestabstand 14 Px

Erster Bereichspunkdt

BMW

19

-
|

v Fweiter Bereichspunkt

19

19

- ritter Eereir:m@nht

2. Ebene Thema 1

)

r |2 Ebena Thema 2

16‘

19

19

2. Ebene Thema 3

b Vierder Bereichspunkt

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

v Fanfiter Bereichspunkt

Vierter Beraichspur

N oI

O WO (o)
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Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Mouse-over

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Selected

Font: Arial Regular

Font size: 12 Px

Colour: #000000 (black)

History navigation

Font: Arial Bold

Font size: 12 Px

Font colour: #666666 (grey 1)

History navigation mouse-
over

Font: Arial Bold

Font size: 12 Px

Colour: #000000 (black)

Lines
Line thickness: 1 Px
Line colour: #999999 (grey 2)

History navigation.

22

Startseite BMW Grﬂup\\\

w

7

___ Erster Bereichspunkt Aktuelles aus
_ Zweiter Bereichspunkt | Network Nachric
°_ 2 Ebene Themirt 03.06.2000 |
2 ‘ Der neue BMW
. r 3. Ebene Subthema Die typischen |

v 3. Ebene Subthema 2
b 3. Ebene Subthema 3
3. Ebena Subthema 4

r 3. Ebena Subthema 5

mals in einem l

03.06.2008
Hohe Auszeit

Die Kinetische
ums sind mit
ausgezeichng

03.06.2000 |

N ,,,ll-hg,,lﬂr,,dd

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

N 01N

vierder Beraich

17

ko iter Bereic
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H The shadow of the area navi-
gation fades out and should not
overlap with the shadow of the
portal navigation.

Navigation panel shadow area.

Drop shadow

Filling method: Multiplication
Opacity: 35%

Angle: 120°

Distance: 1 Px

Overfill: 0%

Size: 5 Px

k Home E-Mizil

Intranet.

Startseite

+ Erster Bereichsp |
v Swelter Bereichspul [
+ Dritter Bereichspunkt

2. Ebens Thema 1

+ 2 Ebene Thegi 2 \\
\
2. Ebene Therma 3 \

Vierter Bereichspunkt [

- . - \\ \

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

Stile

Fiilloptionen: Eigene

[] Schatten nach innen

[C] Schein nach auBen

[F] Schein nach innen

[] Abgeflachte Kante und Relief
[7] Kentur
[ Struktur

[ Glanz

[C] Farbiiberlagerung

[ Verlzufsiberisgerung

[] Musteriiberlagerung

[] Kontur

[ ok ]
— Struktur
Eotnatode: otpomer .-
Lin 3 E MHewer Stil..
Winkel: 120 [/ Giobsles Licht verwenden Vorschau
Abstand: [} 1 Px
Uberfiillen: [} 2 % .
GréBe: (7} 5 Px
[ Qualitat
Kontur: m [ Glstten
Rauschen: [} 2 %
[¥] Ebene spart Schisgschatten aus
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Not selected
The menu items appear next to
each other in white font.

Font: Arial Regular
Font size: 11 Px
Font colour: #FFFFFF (white)

Mouse-over 01

Font: Arial Regular
Underlined

Font size: 11 Px

Font colour: #FFFFFF (white)

Mouse-over 02

If other entries are available in a
menu item, the dropdown of the
area concerned opens up.

Dropdown

The expanded area is highlighted
by a white panel with transparent
shadow and grey font.

Font: Arial Regular
Font size: 11 Px
Font colour: #666666 (grey 1)

Dropdown mouse-over
Font: Arial Regular

Font size: 11 Px

Font colour: #000000 (black)

Meta navigation.

y

¥ http://intra.

Metvwork Home E-Mil Englizh - Hilfe:

Intranet.

5 ] _— F
eLtzch Hilfe: hacirmilize b
7 ]
hiclizh
7 1]
zpanal
Frangais
Portugues| W Group & Ich |
Py CorAi ‘
NiE
aligno
7 [

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

ymwgroup.net/de/ind.

wirnilian by

hfzcirmilizin b EFTEnm
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Search input box

Font: Arial Regular

Font size: 12 Px

Font colour: #999999 (grey 2)

Pictogram colour: #999999
(grey 2)

Contour thickness: 1 Px
Contour colour: #CCCCCC

(grey 3)

Shadow inwards

Filling method: Multiplication
Opacity: 25%

Angle: 120°

Distance: 1 Px

Overfill: 0%

Size: 5 Px

Search function.

. — Schatten nach innen
— Struktur

Fiiloptionen: Standard - -
[T schisgschatten Deckkraft:t —(}——————— 3 %
L

= X wm:@ 120 © []Globales Licht verwenden
[F] Schein nach innen Abstand: [} 1 Px

7] Abgefizchte Kante und Relief Uptefillen: [ 0 %

[E] Kentur Groe: (- 5 Px

[C] struktur — Qualitat

Het

- Knnlur:m [ clstten

[C] Farbilberiagerung

e Rauschen: (} 0 %

[C] Musteriiberizgerung

7] Kentur

Meuer Stil...
Vorschau

.
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P Grou S hf ion dropd
earch runction dropdown.
Dropdown
Font: Arial Bold
Font sizr<|e- 12 Px BMW Group Intranet
Font colour: #000000 (black) \a,bmwgroup_net/de/index_htm
Font: Arial Regular - Hife  Maximilian Mustermarin -
Font size: 12 Px b , S 263 @ =@
Font colour: #666666 (grey 1) ‘ ‘
i
Contour thickness: 1 Px AMW Group & Ich News - Uberblick A bis Z VB-1 Q ‘
Colour: #000000 (black) / 77 14
J Mitarbeiterverzeichnis
Aktuelles aus dem Unternehmen. r 6
Mouse-over , M ostermar Waltias Ve r7
Font: Arial Regular ' | Network Nachrichten, 3 +;[gs gol 116;'3[:3”342%3'&&
Font size: 12 Px : - r7
Font colour: #000000 (black) / 03.08.2009 Beispiel Bernd, VB-1
/ Der neue BMW X1: Spontane Fahrfreude +48-88-234-56789
Shadow: see dropdown / Die typischen Merkmale eines BMW X Modells lassen sich jetzt erstmals Example Elisa, VB-1
/ in einem Premium-Fahrzeug des Kompaktsegments ereben. +40-88-123.24578
. 03.06.2009 Vorschiag Vera, VB-1
‘ Hohe Auszeichnung fiir Design des BMW Museums +45 53 345 G7890 [ 14
Die Kinetische Skulptur und die Mediatektur des neusn BMW Mussums v weilere [refter
sind mit Goldenen Ldwen beim Kreativwettbewerb in Cannes aus- [
gezeichnet worden. Network A bis Z
Vertriebslexikon Teile und Zubehor
03.08.2009 Flatzhaltertext
Mehr Ter denn je Vertriebs-Regionen
Neue Vielfalt in der Luxusklasse: Die BMW Ter Reihe ist im Modelljahr Intranetauftritt des V-Ressorts
2010 mit finf Motoren und Allradantrieb auf den weltweiten Markten )
verfugbar. » weitere Treffer
Intranet
Informationen | Network Einfilihrung | Fragen und Antworten Contact List
Kontakt | Impressum | @ Copyright 2010 BMW Group List, ZA-VB-1. Click on |D Photo
hafOgauw01 wSizal/contact list'contact list
Sales and Marketing: (VB-1) Marketing
Sales and Marketing (VB-1) Maketing
hafOgaul1 wiiwveb/intranstV-WEB/DEPA
7 v weitere Treffer
[T 14
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Not selected

Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Contour thickness: 1 Px
Contour colour: #999999 (grey 2)

Mouse-over/selected
Font: Arial Bold

Font size: 12 Px

Font colour: #FFFFFF (white)

Background colour: #999999
(grey 2)

Buttons.

Format 1
16
B Arial Bold 12 px
114
Format 2
Arial Bold 12 px 21
:

128

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions
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Possible formats

398 Px, 128 Px, 83 Px and 38 Px.

Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Background colour: #F2F2F2
(grey 4)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Mouse-over

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #F2F2F2
(grey 4)

Selected

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #FFFFFF
(white)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Navigation tabs.

\ 7 128 7 128 7 128 7 128 \

| I
7
| Reiterthemna 01 Reiterthama 02 Reitertherna 03 Reiterthema 04 it
‘ Omnimintur 2
‘ Soluptia sit hitatet aligue consed eatet expera verro quis aliqui quo dolo conserum ”
ant magnima gnissum ut ut entiasp eliguam laborem que nistiat emporuptium la junt. Sandand
itatem ut laut remporem guate sum comnihicid (ue poras nempare clunt quaspad qui offic tal:us/
| E||::|urr| | quia guibusanias At ouse et adistss =t B S T
128
7,
0]
e aiterthgma 02 2 )
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Not selected

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)

Background colour: #F2F2F2
(grey 4)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Mouse-over

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #F2F2F2
(grey 4)

Selected

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Background colour: #FFFFFF
(white)

Line colour: #999999 (grey 2)
Line thickness: 1 Px

Accordion tabs.

op Links

BMW Group & lcl
Dienste & Ange
BEMW Group
Ressorts

Werke & Standorts
Frojekle & Prozess

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

263

7,

op Links

ABO Aktienkurs BMW BKK
Bildungsakademie szs Betriebsrat
Dienstreizen DA ELAN |dﬂ5

imotion IT Hotline News JAWA
Kleinanzeigen move MVZ

Offene Stelen PASSWOIT Pendelbus
PRIMINT Raumreservierung RRO
Software Self Service Speedbuy
Speiseplan werkslageplan

EMW Group & Ich

Dienste & Angebote

EMW Group

Ressorts

WWerke & Standorte

Frojekte & Prozesse
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Not selected
Font: Arial Regular
Font size: 12 Px

Font colour: #666666 (grey 1)

Mouse-over
Font: Arial Regular
Font size: 12 Px

Font colour: #000000 (black)

Pictogram colour: #000000
(black)

Selected

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Page navigation.

/,/—fﬁTﬁ.’r‘l’ﬁrm\\\\'\\\\\ -

Iriure dolor

\
o \
\
\

\

Seite A4 12

10 4 7

\
Mind\\estabstand 21 Px

3450 |
7 7

\
\
\
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Headline content area
Font: Arial Regular

Font size: 16 Px

Font colour: #000000 (black)

Headline body copy

Font: Arial Bold

Underlined

Font size: 12 Px

Font colour: #000000 (black)

Body copy

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Teaser with text and image.

14

BMW Group & Ich

7

qt)ie Themen im U

7

.
MNews -

yerblick.

Uberblick

Mindestabstand 7 Px

]

A bis Z

7]

4 x 64-P

4 x04 P

easer Headline 01
Hier steht in Teasertext,
der das Thema grob zu-
sammenfalit

Teaser Headline 02

Hier steht in Teasertext,

der das Thema grob zu-
mmenfalit.

Easer Headline 03

Hier steht in Teasertext,

er das Thema grob zu-
sammenfait

‘ 114 %64 Px o
£ f

114 x 64 Px

Teaser Headline 04
Hier steht sin Teasertext,
der das Thema grob zu-
sammenfalit

Teaser Headline 05

Hier steht ein Teasertext,

der das Thema grob zu-
mmenfalit

Easer Headline 06

Hier steht in Teasertext,

er das Thema grob zu-
sammenfait
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BMW Group Teaser with text.

Headline content area

Font: Arial Regular -

Font size: 16 Px P .

Font colour: #000000 (black) - " . ) .
e —eoup & Ich News - Uberblick A bis Z

Headline container \
\

Font: Arial Bold \ 7
Font size: 12 Px \ . ‘ . - ‘ . ‘ )

Font colour: #000000 (black) \ E)IE Themen im Uberblick. '\L'“deStabSta”d 14 Px
Headline body copy kt Muster-Headline.

Font: Arlal Bold " 71

Jnderined | Eleceserum, quas et facium quate digeniet veratur?

Font size: 12 Px
Font colour: #000000 (black) “\“ Aerro voloressinus doluptatem doloriam sedia cupta velestio beatius,

\ asi pore mporum essinis eosamus sinvenime molorei untiunt voluptam, “

Body cop | _ e . ;
Font: Ara g{egular \ est autem voloratur, odit mod est, offic tem que venihit fugiam fugalis. s
Font size: 12 P \ i I b mmib i I P
Font colour: #000000 (black) » | Dis untions erovit apit ipi it Elliquo testiam velicabo.
easer Headline 01 easer Headline 03 ‘3
\ Mus quatus et prendam gua met Mus quatus et prendam gua met
\\ ligue della acea dundio te soleca- ligue della acea dundio te soleca- ‘J
“ | eped ut facea quias. Apitipis que.  eped ut facea quias. Apit ipis que. e“
14 |
“ easer Headline 02 easer Headline 04 ‘e‘
Mus quatus et prendam gua meat Mus quatus et prendam qua met
| ligue della acea dundio te soleca- ligue della acea dundio te soleca- 3‘
| . an gy . —_— |
eped ut facea quias. Apit ipis que. | c
‘\‘ 14 |
\ \‘“
| Muster-Headline. 3‘
| Eleceserum, quas et facium guate digsnist we--tmm c‘
! | Xemn unlassssi-——"" ‘w“
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Container - news.

Text and images
You will find the specifications for

typography in the input area in E-Mail  Deutach ilfe lian Musterman -
the chapter Basic elements/Font i
—typographical specifications. »
You will find the permitted image . —
formats in the chapter Layout . . ) )
and structure/lmage formats. te . BMW Group & Ich News - Uberblick Abis Z
Headline content area 14
Font: Arial Regular “ﬂs_aus_dﬁm_un y Mindestabstand
Font size: 16 Px 10117 tLIE te rnEh men. 21 Px 7
Font colour: #000000 (black) 7 -
punkt : E
Headline container 5 =
Font: Arial Bold 1 B Mindestabstand 7 Px ,
Font size: 12 Px 1spunkt . 02 06 2009
Font colour: #000000 (black) Der neue BMW X1: Sponi pontane Fahrfreude
D ificati :hspunkt 114 % 64,PX
F::f Zﬁ;%égag?“ Die typlschen Merkmale eines BMVW X Modells lassen sich jetzt erstmals
Font size: 12 Px o i - g des Kompaktsagments erleben.
Font colour: #666666 (grey 1) 21 _
nema 2 0B 2000
Headline body copy 03.08.2009
Font: Arial Bold hema 3 _ "
Font sive 15 P Hf:)he'Au_szeichnung fiir Des.ign dgs BMW Museums T
Font colour: #000000 (black) i Die Kinetische Skulptur und die Mediatektur des neuen BMW Museums
Body copy i - sind mit Goldenen Léwen beim Kreativwettbewerdb in Cannes aus- 08.
Font: Arial Regular I gezeichnet worden. BN
g eichspunkt
Font size: 12 Px IENSpUnkKL Au
Font colour: #000000 (black e )
o (black) 03.06.2009 We
Mehr 7er denn je Sin
: i ) ) - ) 114 x 64 Px Me
Neue Vielfalt in der Luxusklasse: Die BMW 7Ter Reihe ist im Modelljahn del
2010 mit funf Motoren und Allradantrieb auf den weltweiten Markten
verfugbar,
14
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Images

You will find the permitted image
formats in the chapter Layout
and structure/lmage formats.

Headline/name

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

Body copy

Font: Arial Regular

Font size: 12 Px

Font colour: #000000 (black)

Container - employees.

k

k

k

Deutzch -

BMW Group & Ich News -

" as Unternehmen.

Uberblick A bis Z

Mindestabstand 21 Px

Suche Q

Erster Bereichspunkt

BMW Group Vorstand.

Zweiter Bereichspunkt
Dritter Bereichspunkt
\ierter Bereichspunkt

Funfter Bereichspurikt 21 [

21] |

21|

Vichael Mustermann
Verstandsmitglied Musterposition
57 x.76 =) Abteilung AB-12345

Bernhard Beispiel
Vorstandsmitglied Musterposition
Y, il Abteilung AB-12345

re gemein
Vorstandsmitglied Musterposition
- Abteilung AB-12345

TN Vera Vorschlag

~emitalied Musterposition

BMW Group Corporate Identity | Instructions for intranet and extranet | Detail dimensions

sa Example
Vorstandsmitglied Musterposition
Abteilung AB-12345

era Vorschlag
Vorstandsmitglied Musterposition
Abteilung AB-12345

we Unbekannt
Vorstandsmitglied Musterposition
Abteilung AB-12345

uido Generell

Verstandsmitglied Musterpositiqn/" '
Abteilung AB-12345 '

BMW Group @ =@
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BMW Group

Container - forms.

Headline container

Font: Arial Bold

Font size: 12 Px

Font colour: #000000 (black)

— (= = RN
O O O

“B n € http://intra.bmwgroup.net/de/index.htm

Bod Mer k Home E-Mail Deutzch nilian Mustermanh - s

ody copy L ~- I 6 'E@?
Font: Arial Regular Intranet. - % BMW Group ‘
Font size: 12 Px
Font colour: #000000 (black) Startseite BMW Group & Ich News - Uberblick A bis Z Suche Q,
Input fields

Contour: #CCCCCC (grey 3) 7387 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7 38 7387

» Erster Bereichspunkt Beispielformular 1. 3]
| !
» Zweiter Bersichspunkt 21 J L _ _ :
! LogBaur Marke Prodart |
~ Dritter Bereichspunkt 7 T | .
e Spezart Speznr ab Spezn I
2. Ebene Thema 1 | 0 N :
S R | PFA Abw. von Strd-Lbr-Param - | .
|
2 Ebene Themad 25 J : f\ggr\rm Aggr ) |
» |
v Vierter Bereichspunkt : & ik ) |
i |
+ Fonfter Bereichspunkt : Motos )
|
|
T
|
|

PAK ' Suche s zuriicksetzen
B I — 7
Werk Suche beenden
14 ,
7 T
LU Anzeige Zeitreihen. x|
14 17 .
| 2012 |
|
| a| o 02 03 04 05 06 07 08 09 10 1 12 b SSpez :
| .
. | a | sit sit sit sit sit sit sit sit sit sit sit sit . L0400 :
il
I g | sit sit sit sit sit sit sit sit sit sit sit sit ‘ ) :
14]‘ X |
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Input boxes
Contour: #CCCCCC (grey 3):
Shadows: see p. 75

Input boxes with arrows 21
The area that can be activated
by the mouse is always greater 7

than the pictogram. The colour
changes to black on mouse-over
or selected status.

Pictogram size: 19x18 Px
Pictogram colour: #666666
(grey 1)/#000000 (black)

Multi-line input boxes/
selection lists

Font: Arial Regular

Font size: 12 Px

Font colour: #666666 (grey 1)
[#000000 (black)

Calendar

Pictogram size: 19x18 Px
Pictogram colour: #666666
(grey 1)/#000000 (black)

Frame size: 17x12 Px
Frame thickness: 1 Px
Frame colour: #000000 (black)
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Controls.

7 7 7
1 - —1
LogBaur+ — - — — — — - Marke
Spezart Speznn
7
»
14
;’

Auswahimoglichkeit 2 | e

- : _ . .
d 14

Auswahlmoglichkeit 2

Abw. von Strd-Lbr-Param

T EY - B
\

7T
Lorem ipsum
77T ;
Dolor sit amet
Consectetur elit
Quisgue massa
14 14
—7 | i
T [ IS O S | # L8 )
=A | 24112010
8]
1 November 2000
14]
e Mo DI Mi Do Fr 5a So
1 2 3 4 5 & 7
e 4 9 10 11 12 13 14 119
' 15 16 17 18 194 20 21
K 22 23 25 26 27 28
loar 29 30
14
TH
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Not selected

Font: Arial Regular

Font size: 11 Px/line spacing 13 Px
Font colour: #666666 (grey 1)

Mouse-over

Font: Arial Regular

Font size: 11 Px/line spacing 13 Px
Font colour: #666666 (grey 1)
Underlined

Footer.

Mehr 7er denn je

MNeue Vielfalt in der Luxusklasse: Die BMW 7er Reihe ist im Modelljahr
2010 mit fonf Motoren und Allradantrieb auf den weltweiten Méarkten
verfugbar.

nformafionen | Metwork Einflhrung | Fragen und Aniworten
Kontakt | Impressum | & Copyright 2010 BMW Group

~]
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Upload signs for the entire
page

Colour gradient:

from #FFFFFF (white) to
#000000 (black)

Background colour: #000000
(white)

Upload sign in a container
Colour gradient: from #FFFFFF
(white) to #000000 (black)
Background colour: #000000
(white)

Upload sign.

17 ! ‘
Aktuelles aus der

Linienstarke
2 Px

10
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Drop shadow with white
background

Filling method: Multiplication
Opacity: 80%

Angle: 120 °©

Distance: 0 Px

Overfill: 0%

Size: 5 Px

Stile

Fiilloptionen: Standard
Schlagschatten
[] Schatten nach innen
[C] Schein nach auBen
[F] Schein nach innen
[] Abgeflachte Kante und Relief
[ Kentur
[ Struktur
[ Glanz
[C] Farbiiberiagerung
[ Verlzufsiiberisgerung
[] Musteriiberlagerung
[] Kontur

— Struktur
Eiilimethode:  ylpizieren ~ Il
Deckkraft: . {0 o %
Winkel: @ 120 ° [V]Globales Licht verwendan
Abstand: [} 0 Px
Uberfiillen: [} 2 %
GroBe: (7} 5 Px
— Qualitst
Kontur: m [ Glstten
Rauschen: [} 0 %
[¥] Ebene spart Schisgschatten aus

0K

Meuer 5til...
Vorschau

Ht

L]
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Templates and contacts for a brand-compatible
appearance.

All required basic templates for the layout grid, the portal header
with the sender identification, the various types of navigation, but-
tons and tabs are provided as graphics.

If you have any questions please contact:

Corporate Identity
E-mail: ci.hotline@bmwgroup.com

BMW Group Intranet
E-mail: intranet.feedback@bmw.de

Design
Franz Geiselbrechtinger
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